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Abstract:Electronic trade is associated with e-commerce. Offline and online, e-commerce is achieved. 
The conventional definition of the industry has been entirely revolutionized by e-commerce. E-
commerce deals with the sale and purchase through internet and computer networks of goods and 
services. This paper seeks to highlight the various challenge of e-commerce throughout India, to 
understand the key growth factors for e-commerce, the prosperity of e-commerce in India and e-
commerce retail sales in India. In the e-commerce environment, the study found that wholesalers are 
at most considerable risk as the production company would easily ignore them and sell their products 
to distributors and customers. Wholesalers can benefit from e-commerce in contracting with reputable 
producers and connecting their business to the Internet. The study also found that e-commerce 
provides wholesalers, retailers, producers and the public with various kinds of opportunities. 
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INTRODUCTION: Electronic retail is the equivalent of e-commerce. The online media and internet 
were named e-commerce for the provision of goods and services. Electronic Marketing or e-marketing 
requires a company leveraging the Internetand IT, such as Electronic Data Interchange (EDI). E-
commerce is a website of a seller who, through a digital cart or digital shopping basket system, sells 
products or services directly to the customer from the website and allows for payment through credit 
cards, debit cars or e-fonds transfer payments. 
The world-wide Web, e-commerce exchange is the company revolution. E-commerce facilitates the 
creation and integration of new kinds of information-driven business processes. It can also reduce prices 
and negotiate with a range of vendors and trading partners. E-commerce offers considerable 
opportunities for developing countries such as India. 
Electronic shopping or E-commerce refers to a range of products and services in online business 
activities. E-commerce is the use of electronic communications and digital technology in business 
transactions, which are used to establish, turn, and redefine relationships between or within companies 
and company for value creation. It is also connected to "any mode of interaction in which parties 
communicate electronically rather than physically or directly physically." E-commerce is now central to 
everyday life in Indian society. E-commerce accessibility is not an asset, but is a requirement for most 
citizens, especially in urban areas. There are reportedly almost 3 billion internet users worldwide; India 
has a whole network and cable customers of 259.14 million. This internet penetration, coupled with 
Internet users increasing confidence in online buying. This leads to massive growth in the field of 
electronic commerce, with an increasing number of clients registering with the use of mobile phones on 
websites for electronic commerce and the purchase of products. India is at the forefront of e-commerce 
growth and development. 
According to the study, in the developed e-commerce markets of Japan, South Korea and Australia, 
compound annual growth levels would range from 11 to 12 percent in the next few years. Such growth 
rates will be 25% and 57% respectively in the rapid-growing markets of China and India. The report 
further underlines fast growth in the e-commerce economies of neighbouring China, which will gain 
over $350 billion with an annual cumulative growth rate of more than 20 percent. An IMAI report 
revealed that India's e-commerce market is expected to grow by 37 percent to reach the US. By 2020, 
USD 40 billion. 
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OBJECTIVES OF THE STUDY 

 To studytheconcept of E-commerce. 

 To analyze the present trends of E-commercein India. 

 To studythe various challengesfacedbyE-business playersin India.  

 To studythe prospects ofE-commerceinIndia. 
 
REVIEW OF LITERATURE  
1. DrAnukratiSharma(2019): In this article, the researcher would try to study the latest trends, 
causes, consumer expectations for e-commerce and online shopping and to give suggestions to enhance 
online shopping. The study showed that most people who make the purchase decision are between 21 
and 30 years old. It must be designed in a highly planned and strategic manner when making websites 
for online shopping. 
2. AbhijitMitra(2017): In his paper, the present status and e-commerce facilitators in India are 
studied, current trends in e-commerce are analyzed in India and e-commerce barriers are examined for 
this purpose. The report showed that in recent years there had been a rising in the number of e-
commerce firms. The study also found that major Indian websites turned to e-commerce rather than 
advertising sales. 
3. NishaChananaandSangeetaGoele(2016): In his article, the overview of the future of e-commerce 
in India will be studied, and the future growth segments for e-commerce in India will be discussed. The 
study found that several factors were essential to Indian e-commerce's future growth. The study also 
found that e-commerce overall will grow in India's emerging market over the next few years 
exponentially. 
4. SarbapriyaRay(2015): In this essay, the researcher tries to present an overview of the evolution of 
the e-commerce industry, which demonstrates the chronological order, the e-commerce segment and 
the summary of the e-commerce organizations in India. The study found that, while national and 
international trade are allowed to broaden its horizons, the role of government should be to provide a 
legal framework for E-commerce, all fundamental rights, such as privacy, intellectual property, 
preventing fraud, protecting consumers and so on, are taken into account. 
 
CONCEPT OF E-COMMERCE IN INDIA 
1. Multi-ProductE-Commerce: Almost all categories of goods and services are offered on a single site 

by some Internet portals; they target customers for every possible product or service. The e-
commerce portals of Indian countries provide goods and services for all categories, including men's 
and women's clothing, beauty and health products, computers and magazines, vehicles, collectors, 
software, electronics for the public in the market, household appliances, jewellery, entertainment 
products for audios and videos, gift goods, real estate and services, business and opportunities, 
employment entertainment products For include: www.indiayplaza.com, www.thebestofindia.com, 
www.sifi.com, www.indiatimes.com and other examples. 

2. SingleProductE-Commerce: Some Indian portals/websitesdeal inaspecializedfield.Examples: 
The websites of automobiles are http:/www.indiacar.com and http:/www.automatindia.com; on this site, 
all new and old electronic vehicles can be bought and marketed for four-wheelers and two-wheelers. 
They have resources such as automotive analysis and examination, electronic appraisal, technical 
specifications, vehicle insurance, automobile financing, dealer tracking etc. Many pages are 
http:/www.equitymaster.com, http:/www.5paisa.com on the stock market and stock markets.  
Some of the services available to registered members include online stock buying or stock trading, 
market analysis and study, business figures, client reviews, equity research and mutual funds, market 
trends monitoring, etc. Websites such as http:/www.indiaproperties.com are available in real estate. 
This platform allows you to upload immovables online; through your account, you can buy or rent a 
land directly. We provide statistics as well as information on new properties for resale. Some of the 
services concerned include public financing, architects and interior designers of insurance companies, 
tools for property management contractors etc. 
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The Indian Government's site is http:/www.tourismindia.com in the travel and tourism sector. The sites 
of tourist destinations are divided into eco-related topics such as jungles, flora and fauna, Indian 
beaches, architectural attractions, strongholds and squares, hills, adventure trekking, mountain 
climbing, etc. Certain services offered include passport and visa, updates on travel and accommodation, 
environment, festival and fair times, shopping, tour operators etc. There are other places including 
http:/www.incredibleindia.org, where the tourist destinations of a particular region of India including 
North-East India, are illuminated. 
There are specific Indian websites in gift items that make things simpler to adjust to one's lifestyle. One 
is http:/www.indiangiftsportal.com. One of them. Gifts feature art products, such as paintings and 
sculptures, toys and games, chocolates, candles, woodcrafts and metal studios, luxury items such as 
perfumes for leather goods, jewellery boxes etc. Among activities, education, music lists and the 
watching of films are the most popular hobbies of the days. More than 3,00,000 book names, cassettes, 
VCDs and DVDs can be downloaded on the Indian website http:/www.firstandsecond.com. The books 
cover a wide range of subjects, including industry, literature, food, electronics, stories for children, 
safety, medicines and others. In English as well as other Indian languages, they are accessible in music 
and video to meet the needs of the viewer and they include devotional songs, pop and much more. 
Marriage sites such as http:/www.jeevansathi.com and http:/www.saadi.com are for marriage. There is a 
saying that marriages are made in the heavens, but they are made on marriage portals throughout the e-
commerce world. You can find an acceptable match on these websites by country, faith or caste. Once 
these portals have been registered, they have e-mail and chat facilities in order to let the couple know 
each other before they make their own decisions. Additional services for registered individuals include 
astrological services, customs and ritual information, legal problems, beauty and health, etc. In the event 
of jobs, the right employment facility for job seekers is provided by two key portals such as 
www.monsterindia.com and www.naukri.com. The program is gratuitous for work applicants and a 
small charge for employment. Works from secretarial, tech develop, real estate and schooling are 
accessible online. 
 
TYPES OF E-COMMERCE : The major different types of E-commerceareas follows; 
BusinesstoBusiness(B2B):BusinesstoBusiness E-commercereferstothefullspectrum ofE-commerce 
thatcanoccurbetweentwoorganizationsB2BE-commerceincludespurchasingandprocurement,supplier 
management,inventorymanagement,channelmanagement,salesactivities,paymentmanagement,and 
serviceand support.AfewB2Bpioneers areChemdex (www.chemdex.com), Fastparts 
(www.fastparts.com)and FreeMarkets (www.freemarkets.com) 
 
BusinesstoConsumer(B2C):E-commerce market to customers applies to company-to-consumer 
transactions. There has always been a direct contract between company and customers, but such deals 
have gained momentum across e-commerce. 
«TraditionalB2Cmodel:  Manufacturer            Retailer             Consumer  
«OnlineB2Cmodel:Manufacturer/ Retailer                Consumer 
 
Examples:Amazon.com,Yahoo.comandSchwab.com.E-commerce also takes place in the business 
context, similar business to business transactions. However, all activities that target customers are 
usually monitored. Sales, consumer search, service and assistance are all of these. 
ConsumertoConsumer(C2C):Consumer transactions between and between consumers are part of the 
consumer. These exchanges may or may not include the participation of third parties. Consumers have 
traditionally had contacts with other consumers, but only a few of these activities have been 
commercial. E-commerce enabled strangers to join forces and provide them with a platform for trade. 
ConsumertoBusiness(C2B):Customer to market is a relatively new trade paradigm and the reverse of 
conventional trade models. Customers here provide companies for services or goods and create business 
interest. Consumers should join together in a customer to business relationship to shape and view 
themselves as a buyer party. As with the market aggregator, such classes can be economically oriented. 
In web-based communities where the customers send product development suggestions, and product 
analysis, this sort of activity can be seen and used for product advertisement. 
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BusinesstoBusinesstoConsumer(B2B2C):A version of the B2B2C model where the first company to 
deal with the customer can be supported by an external intermediary. Example: 
FlipkartisoneofthemostsuccessfulE-commerceportalswhichprovideaplatformforconsumersto purchase a 
different variety of products like electronicgoods, apparels, books andmusicCDs. 
 
FUNCTIONS OF E-COMMERCE  

 Communicationfunction : Aimedat the deliveryofinformation and/or documents tofacilitate 
business transactions. Example:E-Mail. 

 Processmanagementfunction: Coverstheautomationandimprovementsofbusinessprocesses.  
Example:networking two computers together. 

 Servicemanagementfunction: Applicationoftechnologytoimprovethequalityofservice. 
Example:Federal Expresswebsite totrack shipmentsand schedule. 

 Transactioncapabilities Provide the abilityto buy/sell on the internetorsome other online 
services. Example:Amazon.com. 

 
EVOLOTION OF E  COMMERCE: 
 

EVOLUTION OF E-COMMERCE: 
I.EXTERNALCHALLENGES: External forces influence the preparation and execution of on-site and 
after-transaction of their development plans in E-commerce businesses. 

 ProductandMarketStrategy: In order to address the issues of rapidly evolving customer segments 
and product portfolios, e-commerce companies have to access market intelligence information on 
growth, size, and the share of their products. They are responsible for managing multiples customer 
involvement platforms which are focused on the expansion into new geographies, brands and 
products. 

 CustomerandDigitalExperience:Firms must deliver a vibrant, fresh and straightforward, non-
discovery customer experience, manage incompatible brand experience across platforms; manage 
technologies proliferation; and handle time to put new applications under pressure onto the market. 

 PaymentsandTransactions: Companies may face security issues, infringements of privacy and 
fictional transactions controlling. RBI constraints often serve as barriers for pre-paid devices or e-
wallets. Cross-border tax and compliance issues, downstream business and withholding taxes from a 
sales viewpoint can have severe consequences. 

 Fulfilment: Organizations will have to control how Internet speed impacts the physical 
infrastructure. Furthermore, the absence of an integrated end to the logistics process and an 
innovation-orientated distribution method could trigger supply problems. Challenges related to the 
reverse management of logistics and relationships with third parties could also act as a barrier to 
production. 
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II.INTERNALCHALLENGES: Internalforces impacthowE-commercecompanies can organize to drive 
and sustaingrowth. 

 OrganizationScaling: E-commerce businesses will have to ensure their organization, 
administration and governance structures are in line with the rapidly developing business strategy. 
The recognition of purchase, funding and preparation for IPOs is essential from an increasing 
viewpoint. From a technological standpoint, leveraging IT as an innovation platform is essential and 
fixing the lack of alignment between the company's business, technology and operating functions. 

 TaxandRegulatoryStructuring: Companies need to address issues pertaining to the sub-optimal 
preparation of warehouse taxes regarding FDI requirements and the sufficient assessment of the 
company, inadequate keeping IPRs or arrangement of the business and general tax failures. 

 RiskFraudandCyberSecurity: E-commerce businesses may face problems from a danger point of 
view about brand harm, insider attacks and uptime of websites. Information about the origin, bribery 
and corruption by employee salespeople make companies vulnerable to penalties. There are also 
some questions over protection regarding the control of websites by external entities. 

 ComplianceFramework: Electronic business companies have several rules to follow, many still 
emerging. The potential problems of enforcement with cyber laws, an inadequate system against 
abuse, legal access to agreements, agreements and contracts, the structure and the rules and 
regulations for direct and indirect tax compliance could emerge. Due to unique business methods, 
confusion regarding VAT consequences may cause problems in several countries. 

 

 
Figure 1: E-COMMERCEDRIVERSANDCHALLENGES 

 
 
SNAPSHOTOFE-COMMERCERETAILREVENUESININDIA:  
 

Table 1: IndianOnlineRetailRevenues 
 

Year ForresterResearchOnlineRetailFor
ecast 

2012 US$ 1.6 billion 

2016 The US$ 8.8 billion 

2020 The US$ 20 billion 

Source:ForresterResearch 
 
Table 1 shows that consumers in India's urban centres are following e-commerce according to the 
study published in Forrester Research, which mainly uses e-commerce platforms in the 
transportation, consumer electronics and online books sectors. In 2016, e-commerce sales in India 
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would grow more than five times from the US, according to a report from Forrester Research. In 2012, 
USD 1.6 billion In 2016, $8.8 billion. The corporation rose to $20 trillion between 2016 and 2020.  
In 2012, the e-commerce industry in India, which exceeded $2.5 billion in 2009, crossed $8.5 billion 
and rose 88 percent to a total of $20 billion by 2020 by 2020, according to the Associated Chambers of 
Commerce and Industry of India survey. The country with the highest number of literate people in 
the world is gradually becoming India, and mobile phones primarily drive Internet penetration and 
provide some of the cheapest and most basic telephones Internet access. 
 
Someofthee-Commerce companies in India 
1) American Swan  2)BataShoes 3)Bro4u  4)Flipkart 
5)EbayIndia                6)HealthKart  7) IRCTC 8)Instamojo 
9)Myntra  10)MobiKwik 11)OlaCabs  12) Paytm 
13)Snap deal  14)ShopClues  15)Zomato 16)Caratlane  
17) Tradus  18) Jabong 19)HomeShop 20)Naaptol 
 
SOMEOFTHEE-COMMERCEWEBSITESININDIA: 
 

Flipkart.com Smartshoppers.in Bitfang.com Yebhi.com 

Infibeam.com Themobilestore.in Adexmart.com Univercell.in 

Ebay.in Egully.com Bigcmobiles.in Ratetag.com 

Theiwares.com Homeshop18.com Zoomin.com Seventymm.com 
Futurebazaar.com Mediahome.in Deltapage.com JJMehta.com/shop/ 

Lynx-india.com Primeabgb.com Ezoneonline.in Indiaplaza.com 

 

 FINDINGS OF THE STUDY: 

 In the environment of e-commerce, wholesalers are at most significant risk, because suppliers will 
easily ignore them and sell their products to distributors and buyers. Wholesalers will be able to use e-
commerce to conclude and connect their company with on line contracts with trustworthy suppliers.  

 By linking the client to online distribution, the retailer can save his life. The company can provide 
consumers with additional information on different subjects, meet online orders and always keep up 
with clients. E-commerce is, therefore, an excellent chance. 

 The benefits of e-commerce can be gained from producers ' connecting with the Internet, 
knowledge regarding their goods to other links in the chain of company and brand identity.  

 As the need for the internet centre often increases as more consumers are associated with e-
commerce. All that wish to use it will then set up the infrastructure and benefit from it.  

 E-commerce offers wholesalers, manufacturers, vendors and consumers those kinds of 
opportunities. Manufacturers cooperate with online directives and should be always in contact with 
customers.  

 The launch of a new product and its pricing and additional features can easily be identified by 
individuals in markets through Television, newspaper, website, etc. 

 
SUGGESTIONS: 

 The hour for e-commerce businesses to succeed in the market was a need for them to understand the 
legal environment and the potential issues that an e-commerce company will encounter together with 
appropriate risk management approaches.  

 IPR problems have been updated by customers seeking ways to not only conveniently duplicate 
products but also manipulating many buyers.  

 E-commerce purchases also produced gaps. Therefore, much more IPR can control the enmeshed 
network effectively. 

 Educational standards have been established to allow high demand in the sector.  

 Different social media platforms such as Facebook have a powerful influence which allows users to 
combine favourite products and share them and collections with others.  
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 With the rise of SMEs, FDI, multinational companies, generating millions of new workers and a new 
generation of significant customers. Customers happily pay for the product digitally with growing 
work opportunities.  

 The online shopping website should be available in an intelligible language. When creating the 
websites, the language should be kept simple. 

 
CONCLUSION: E-commerce is becoming an essential part of everyday life. The e-commerce platform 
accessibility is not a privilege, but a necessity for people, especially those who stay in towns. Because of 
the rapid adoption of internet-enabled devices such as smartphones and laptops, e-commerce has grown 
unprecedented. The technology in telecommunications has changed the way we live, the method of 
communication and purchase. 
 
The way we communicate with friends and relatives as we fly, how we view the details, and how we 
purchase or sell goods and services has a significant impact. E-commerce volumes are rising in India and 
are attracting players ' attention worldwide. E-commerce provides new business opportunities and 
creates new educational and research resources. E-business education seems to have tremendous 
potential. 
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