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Abstract: The E- commerce market is thriving and poised for robust growth in Asia. There are players 
who made a good beginning. Their success depends on their understanding of the market and offering 
various types of features. This paper gives an overview of the future of E-commerce in India and 
discusses the future growth segment in India’s E-commerce. Also find out various factors that would 
essential for future growth of Indian E-commerce. And represent the various opportunities for retailers, 
wholesalers and producers and for people. In this paper we found that the overall E-commerce will 
increase exponentially in coming years in the emerging market of India. 
Electronic commerce has unleashed another revolution that is altering the manner businesses acquire 
and trade. 
Services and products. Electronic commerce is electronic commerce and refers to goods and services 
through electronic media. 
E-commerce is showing great expansion in India. Availability of PC at nominal cost and additionally 
increasing use of 
Internet is one of the reasons for this. Among the business community there is mounting consciousness 
in India on the opportunities offered by electronic commerce. For e-commerce in India the future looks 
very intense smooth the stock. 
Market coming online that provides a portfolio of equity and online status with a delay of fifteen 
minutes in prices. 

 
Introduction:The E-commerce industry in India has come a long way since its early days. The market 
has matures and new players have entered the market space. In the present dynamic scenario, e-
commerce market in the B2C space is growing in demand as well as in the array of services. The 
transition to online purchasing from traditional purchasing is taking a long time in the Indian market. 
E-commerce includes not only buying and selling goods over Internet, but also various business 
processes within individual organization that support the goal. As with e-commerce, e-business 
(electronic business) also has a number of different definitions and is used in a number of different 
contexts. 
 
As a symbol of globalization and in many ways its main feature, e-commerce represents the  success in 
this digital era. Electronic commerce is electronic commerce and refers to goods and services through 
electronic media i.e. internet or telephone. On internet, refers to a website that trades products or 
services straight from the site using a shopping farm cart or shopping cart system and allows credit card 
payments. It is conducting business with the help of electronic media, making use of information 
technology such as Electronic Data Interchange (EDI). In simple words, e-commerce involves buying 
and selling goods and services on the World Wide Web. Customers can buy anything from a four 
wheeler or a chocolate having leisure in his comfort zone and a gift to someone sitting miles away with 
just a click of mouse. 
 
Concepts: Electronic commerce or e-commerce refers to a wide range of online business activities for 
products and services. It also pertains to “any form of business transaction in which the parties interact 
electronically rather than by physical exchanger or direct physical contact.” 
A more complete definition is : E-commerce is the use of electronic communication and digital 
information processing technology in business transactions to create, transform and redefine 
relationships for value creation between or among organizations, and between organization and 
individuals. 
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E-Commerce: India is showing strong growth in E-commerce. Tradeindia .com Rival has 700,000 
registered buyers and has the growth rate of 35% per year which is likely to double by 2010. 
Indiamart.com says revenue of Rs. 37 crore and with an expansion rate of 50 per year. Receive about 
500,000 visits every month. Definitely, online shopping shows unlimited potential in India with the 
middle class of 289 million people. The real estate prices are shooting the limits. Free travel portals in 
the online business contributed 50% to Rs 4900 crore online market in 2008-09. The travel portal have 
reached Rs 1000 crore turnover, which are about 20% of total e-commerce market in India. In addition 
annual growth of 65% has been provided annually in travel portal alone.  
 
Different Types of E-Commerce: The major different types of E-commerce are: Business to Business 
(B2B), Business to Consumer (B2C), Business to Government (B2G) and mobile consumer (m-
commerce) 
 
Scope: In India the swift expansion of e-commerce is being obsessed by increased client’s choice and 
improving comfort. Together with the class one level of service is significant to accomplishment having 
a strong business model. Before exploring this aspects is important to understand the unique attributes 
that define e-commerce in India. In comparison of UK and US the diffusion of e-commerce is 
considerably low, with the large number of new participants it is growing at a much faster pace. The 
business harmony is that expansion is at a turning point to be key factor: 

· Increasing broadband internet  and the penetration of 3G 

· Rising living standard and a flourishing of rising middle class with high disposable incomes 

· The availability of wider range of products (including online purchase of global retailer’s sellers and 
straight purchases) as compared to what and how much is accessible in bricks and mortar retailers 

· Mainly urban traffic congestion, lack of time and busy lifetime for shopping online 

· Lower costs in comparison to bricks and mortar trade obsessed disintermediation and inventory and 
building costs reduced. 

 
E-Commerce in Country: Today E-commerce is a synonym for Indian society and considered an 
essential part of our day to day life. Various websites provide end number of goods and services. 
Additionally there are those that provide a specific product, together with its allied services Multi-
product-Trade-These e-commerce portals in India provide goods and services in various grouping. 
Listing just a few apparels and accessories for men and women, wellbeing and magnificence products, 
computers and peripherals, vehicles, software, books and magazines, consumer electronic appliances, 
jewellery, audio\video entertainment, goods, article gifts. Real estate and services from a single product 
of e-commerce portals some Indian agreement\ websites in a specialized field, such as: 
1. Automobiles- These sites provide you an option of buying and selling your products by uploading 

and sell four wheelers and two wheelers, new and used vehicles, online. Some of the services offered 
are: car research and reviews online assessment, technical signification, vehicle significance, vehicle 
financing. 

2. Stocks and shares and E-trade- In India today, through e-commerce you can even cope in with 
equity. Following are the services offered to registered users. Online purchase\market analysis and 
do research, sale of share and stocks, company information, comparing companies, research on 
Equity and mutual funds. 

3. Properties and E-trade- Provide information on new properties and resale properties. With the 
developers and consultant one can directly deal. Additional services : Insurance companies, NRI, 
Packers and movers services, Housing Finance, architects and interior designers. 

4. Lifestyle and E-trade- India with a prosperous background has a sound heritage of electronic 
commerce and is instrumental, largely in selling India itself being product, cheering Indians and 
foreign person for its multifaceted culture and beauty. 
Tourist sites are classified according to topics such as: Adventure- trekking mountaineering etc. Eco-
Themes belongs to forests, flora and fauna. 

5. Gifts and E-trade- In recent days, had to plan what to gift to a loved one, trudging through your 
favorite store and browse for hours before buying a gift. The gifts are classified as: collection such as 
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painting and sculpture, luxury items such as household curios and carpets, jewelry boxes, leather 
goods, perfumes etc. flowers, toys and games, chocolates, woodwork and metal-art. 

6. Hobbies and e-commerce- The most popular pastimes since time immemorial are reading, music and 
cinema. The books cover a wide range of topics such as business, art, cooking. Engineering, Stories 
For Children, Health, Medicine, Biographies, Horror, Home and Garden etc. 

7. Marriages and e-commerce- In the world of e commerce that are made about marriage portals. One 
can find a suitable partner on their websites by region of dwelling (India or a foreign country), creed 
or social group. Related services for registered users: Health and Beauty, Fashion And Style, 
Information On Tradition  And Ceremony, Legal Issues, Wedding Planners, Astrological Services. 

 
Benefits: 

1. Exploitation of new business broadly speaking electronic commerce emphasizes the generation and 
exploitation of new business opportunities and to use popular phrases “generate business values” or 
“do more with less” 

2. Enabling the Customers Electronic Commerce is enabling the customer to have an increasing say in 
what products are made , how products are made and how services are delivered (movement from a 
slow order fulfillment process with little understanding of what is taking place inside the firm, to a 
faster and open process with customer having greater control. 

3. Improvement of Business Transaction Electronic Commerce endeavors to improve the execution of 
business transaction over various networks. 

4. Effective Performance It leads to more effective performance i.e. better quality, greater customer 
satisfaction and better corporate decision making. 

5. Greater Economic Efficiency We may achieve greater economic efficiency (lower cost) and more 
rapid exchange (high speed, accelerated or real time transaction) with the help of electronic 
commerce. 

6. Execution of Information It enable the execution if information – laden transaction between two or 
more parties using inter connected networks. These networks can be a combination of plain old 
telephone system (POTS), Cable TV, leased lines and wireless. Information based transaction are 
creating new ways of doing business and even new types of business. 

7. Incorporating Transaction Electronic Commerce also incol l’orates transaction management, which 
organizes, routes processes and track transaction. It also includes consumers making electronic 
payment and fund transfers. 

8. Reduction of Friction Electronic Commerce research and its associated implementation is to reduce 
the “friction” in online transactions friction is often described in economics as transaction costs. It 
can arise from inefficient market structures and inefficient combinations of the technological 
activities required to make a transaction. Ultimately, the reduction of friction in online commerce 
will enable smoother transaction between buyers, intermediaries and sellers. 

9. Facilitating of Network Form Electronic Commerce is also impacting business to business 
interaction. It facilitates network form of organization where small flexible firms rely on other 
partner, companies for components supplies and product distribution to meet changing demand of 
customers more effectively. Hence an end to end relationship management solution is a desirable 
goal that is needed to manage the chain of networks linking customers, networks, suppliers, 
distributors and even competitors, the management of “online transaction” in the supply chain 
assumes a central role. 

10. Facilitating for Organizational Model- It is facilitating an organizational model that is fundamentally 
different from past. It is a control organization to the information based organization. The emerging 
forms of techno-organizational structure involve changes in managerial responsibilities, 
communication and information flows and work group structures.  

 
Conclusion: With the development of computer technology, the World Wide Web has become the 
connection medium for the networked world. Computers form locations that are geographically 
disposed can talk with each other through the Internet. As with any new technology, there are positives 
and negatives associated with its use and adoption. Finally, an e-market place can serve as an 
information agent that provides buyers and sellers with information on products and other participants 
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in the market. E-commerce creates new opportunities for business; it also create new opportunities for 
educational and academics. It appears that there is tremendous potential for providing e-business 
education. As discussed earlier about the different media for e-commerce such as TV, PC or mobile. 
These new media will be major pre occupation for the marketers over the few years that especially how 
to combine them within an integrated bricks and clicks marketing mix. However, rapidly changing 
technology is continually bringing new goods and services to the market accompanied by new strategies 
to sell them. Therefore, it may also conclude that new ethical issues related to business will emerge. 
New ethical issues must be identified and immediate steps and actions should be taken. 
 
Initially, new internet users would be reluctant to conduct any kind of business online, citing security 
reasons as their main concern. In order to increase consumer adoption of e-services, the sources of 
consumer confusion, apprehension and risk need to be identified, understood and alleviated. E-
commerce provides tremendous opportunities in different areas but it requires careful application for 
consumer protection issues. Growth of e-commerce would also depend to a great extent on effective IT 
security system for which necessary technological and legal provisions need to be put in place and 
strengthened constantly. While many companies, organization and communities in India are beginning 
to take advantage of the potential of e-commerce, critical challenges remain to be overcome before e-
commerce would become an asset for common people. 
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