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Abstract: The concepts of ethical behavior and corporate social responsibility have come to the fore in 
recent years in both developed and developing countries as a result of growing sense of corporate 
wrongdoing. These two concepts can bring significant benefits to a business. The idea that business 
enterprises have some responsibilities to society beyond that of making profits for shareholders has been 
around for centuries. The paper addresses the concepts of business ethics and corporate social 
responsibility .Business ethics and social responsibility are very important for organizational growth and 
success. Specifically, they consider business ethics to lead to positive employee, customer and 
community relations. Not only that but also, they perceive that better public image/reputation; greater 
customer loyalty; strong and healthier community relations can inure to the benefit of corporations that 
are socially responsible. Implications of the findings are finally drawn. 
 Recent financial scandals worldwide have intensified concern for business (and especially accounting) 
ethics. Hence, under an overall economic and social sustainability approach, it is crucial to improve the 
effectiveness of business ethics and corporate social responsibility. 
The necessity of balancing economic growth with social and environmental concerns, thereby 
reinforcing the relevance of the idea of sustainable development, is gaining interest. At a corporate level, 
sustainable development carries significant implications, insofar companies play a key role in the long-
term synergistic achievement of the so-called triple (economic, social and environmental) bottom line of 
socially-responsible corporate behaviour and performance. 

 
Introduction: The concept has come to mean various things to various people, but generally it's 
coming to know what it right or wrong in the workplace and doing what's right -- this is in regard to 
effects of products/services and in relationships with stakeholders. Wallace and Pekel explain that 
attention to business ethics is critical during times of fundamental change. In times of fundamental 
change, values that were previously taken for granted are now strongly questioned. Many of these values 
are no longer followed. Consequently, there is no clear moral compass to guide leaders through complex 
dilemmas about what is right or wrong. Attention to ethics in the workplace sensitizes leaders and staff 
to how they should act. Perhaps most important, attention to ethics in the workplaces helps ensure that 
when leaders and managers are struggling in times of crises and confusion, they retain a strong moral 
compass. However, attention to business ethics provides numerous other benefits, as well. 
 
 Note that many people react that business ethics, with its continuing attention to "doing the right 
thing," only asserts the obvious ("be good," "don't lie," etc.), and so these people don't take business 
ethics seriously. For many of us, these principles of the obvious can go right out the door during times of 
stress. Consequently, business ethics can be strong preventative medicine. Anyway, there are many 
other benefits of managing ethics in the workplace. 
  
Business ethics, also called corporate ethics, is a form of applied ethics or professional ethics that 
examines the ethical and moral principles and problems that arise in a business environment. It can also 
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culture, that govern decisions and actions within that organization. It applies to all aspects of business 
conduct on behalf of both individuals and the entire company. In the most basic terms, a definition for 
business ethics boils down to knowing the difference between right and wrong and choosing to do what 
is right. 
 
Literature Review: Unethical behavior or inability to demonstrate corporate social responsibility can 
damage a firm's reputation and make it less appealing to relevant stakeholders (Daft, 2001). The 
concepts of business ethics and social responsibility are often used interchangeably, although each has a 
distinct meaning (Carroll, 1989; Daft, 2001; Shaw & Barry, 1995). Whereas business ethics includes the 
moral principles and standards that guide behavior in the world of business; corporate social 
responsibility (CSR) is an integrative management concept, which establishes responsible behavior 
within a company, its objectives, values and competencies, and the interests of stakeholders (Meffert & 
Münstermann, 2005). Companies that consistently demonstrate ethical behavior and social 
responsibility generate better results (Carroll, 1989). 
 
Ethical Issues: 

 Ethical Issues in Finance: The 2008 financial crisis caused critics to challenge the ethics of the 
executives in charge of U.S. and European financial institutions and regulatory bodies. Previously, 
finance ethics was somewhat overlooked because issues in finance are often addressed as matters of 
law rather than ethics. Fairness in trading practices, trading conditions, financial contracting, sales 
practices, consultancy services, tax payments, internal audits, external audits, and executive 
compensation also fall under the umbrella of finance and accounting. Specific corporate ethical/legal 
abuses include creative accounting, earnings management, misleading financial analysis, insider 
trading, securities fraud, bribery/kickbacks, and facilitation payments. 

 Ethical Issues in Human Resource Management: Human resource (HR) management involves 
recruitment selection, orientation, performance appraisal, training and development, industrial 
relations and health and safety issues. Discrimination by age (preferring the young or the old), 
gender, sexual orientation, race, religion, disability, weight, and attractiveness are all ethical issues 
that the HR manager must deal with. 

 Ethical Issues in Sales and Marketing: Ethics in marketing deals with the principles, values, 
and/or ideals by which marketers and marketing institutions ought to act. Ethical marketing issues 
include marketing redundant or dangerous products /services; transparency about environmental 
risks, product ingredients (genetically modified organisms), possible health risks, or financial risks; 
respect for consumer privacy and autonomy; advertising truthfulness; and fairness in pricing and 
distribution. Some argue that marketing can inf
with other people, implying an ethical responsibility to avoid distorting those perceptions and 
interactions.  

 
Marketing ethics involves pricing practices, including illegal actions such as price fixing and legal 
actions including price discrimination and price skimming. Certain promotional activities have drawn 
fire, including greenwashing, bait-and-switch, shilling, viral marketing, spam (electronic), pyramid 
schemes, and multi-level marketing. Advertising has raised objections about attack ads, subliminal 
messages, sex in advertising, and marketing in schools. 
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 Ethical Issues in Production: Business ethics usually deals with the duties of a company to ensure 
that products and production processes do not needlessly cause harm. Few goods and services can be 
produced and consumed with zero risk, so determining the ethical course can be problematic. In 
some cases, consumers demand products that harm them, such as tobacco products. Production may 
have environmental impacts, including pollution, habitat destruction, and urban sprawl. The 
downstream effects of technologies such as nuclear power, genetically modified food, and mobile 
phones may not be well understood. While the precautionary principle may prohibit introducing 
new technology whose consequences are not fully understood, that principle would have prohibited 
most of the new technology introduced since the industrial revolution. Product testing protocols 
have been attacked for violating the rights of both humans and animals. 

 
Corporate Responsibility: The growth of business organization relies on its sound ethical code of 
conduct set to guide both management and employees in its daily activities.The logic supporting ethics 
as a good practice, is that, ethical contexts will create the proper  climate which will aid to drive the 
development of ethical human resource practices. 
 
The following are the responsibilities of a Corporate Company. 
1) Build customer loyalty: A loyal customer base is one of the keys to long-range business success. If 

consumers or customers believe they have been treated unfairly, such as being overcharged, they will 
 help it create a more 

positive image in the marketplace, which can bring in new customers through word-of-mouth 

customers. Dissatisfied customers can quickly disseminate information about their negative 
experiences with the company. 

2) Retain good employees: Talented individuals at all levels of an organization want to be 
compensated fairly for work and dedication. Companies who are fair and open in their dealings with 
employees have a better chance of retaining the most talented people. 

3) Positive work environment: Employees have a responsibility to be ethical. They must be honest 
about their capabilities and experience. Ethical employees are perceived as team players rather than 
as individuals. They develop positive relationships with coworkers. Their supervisors trust them with 
confidential information. 

4) Avoid legal problems: 
profit, such as not fully complying with environmental regulations or labour laws, ignoring worker 
safety hazards or using sub-standard materials in their products. The penalties if caught can be 
severe, including legal fees and fines or sanctions by governmental agencies. The resulting negative 
publicity can cause long-
than the legal fees or fines. 

 
Ethical Standards: There are three levels of ethical standards i.e., the law, policies and procedures, and 
moral standards of employees 
1. The Law, which defines for society as a whole those actions that are permissible and those that are 

not. The law merely establishes the minimum standard of behavior. At the same time, actions that 
are legal may not be ethical. Therefore, simply obeying the law is insufficient as a guide for ethical 
behavior; 

2. Organizational Policies and Procedures, which serve as specific guidelines for people or employees as 
they make daily decisions;  

3. The Moral Stance, that employees take when they encounter a situation that is not governed  by law 

 
 
Conclusion: Equitable treatment of all employees and stakeholders is critical to organizational success 
and the proper execution of business ethics. Awareness of potential fairness pitfalls, and ensuring that 
all employees feel valued and equitably treated, can avoid a wide variety of ethical and operational 
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problems, while maximizing employee performance through providing a healthy environment for 
people to flourish and grow. 
 
Corporate transparency, a form of radical transparency, is the concept of removing all barriers to and 
the facilitation of free and easy public access to corporate information. This includes the laws, rules, 
and processes that facilitate and protect those individuals and corporations that freely join, develop, and 
improve the process. 
 
The objective of the study was to determine students and managers perceptions on business ethics and 
CSR in relation to business success or growth. Corporations are facing increasing demands, and that, 
they should look beyond their own interests and prioritize those of the societies in which they operate. 
This is because businesses host their operations within society, and in return, society expects these 
businesses to show responsibility for aspects of their operations. It is no longer acceptable for a firm or 
corporation to experience economic prosperity in isolation from the stakeholders. 
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