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Abstract: Media actually portrays what is represented and presented in the society. People usually 
believe that media just represents and presents the reprehensible, indecorous and mortifying picture of 
women who are just sexily clad, timid, docile and emaciated. There is a belief amongst people that this is 
the role of the women in the society with no brains and mental power to offer. When we see women 
through media, the belief is always negative and unconstructive. The most culpable, the most 
horrendous and the most awful part is that it is ubiquitous in all countries alike. Is media only reflecting 
a downbeat or off-putting picture of women or are there any positive facets or aspects of it? Things are 
now changing and media has also portrayed a very positive picture of the women and enhanced and 
perked up her position in the society. Additionally, people do forget that media has also played a very 
constructive role in changing the vision and opinions of people with regard to women such as Jessica Lal 
and Nirbhaya, to name a few The author would be dealing with the various aspects relating to the sedate 
and demurred issue, how media perceives women in India, has media only portrayed a negative picture 
of women or there are other aspects to it etc 
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Introduction: The status of women in Indian society is very frail, ominous and murky. From cradle to 
the grave she is made to suffer innumerable numbers of mortifications, persecutions and afflictions. One 
such area where her position is very flimsy and gloomy is the way she is depicted and portrayed through 
the lens of media. This in spite the fact that she has all the calibre, all the intelligence, all the gallant to 
portray. One of the major reasons attributed to it is the male domineering and male dictated and 
oppressed society in which we are inhabiting where the word’ he’ plays a very pivotal and fundamental 
role and this ‘he’ only controls and regulates her in every field throughout her life. Media doesn’t 
constitute an exception to it and is considered to be male overbearing and male imperious. It is a matter 
of shame and ignominy that in this 21st century when we brag and conceit of equality under the law, 
women are treated with inequity, bigotry and unfairness. However things are now changing and now 
media is also portraying a positive picture of women, in equality and egalitarianism with men, but to say 
that it is portraying in toto, will be telling lies to oneself. This is a solemn and staid issue which needs to 
be deliberated and contemplated upon and should not be taken nonchalantly and swept under the rug. 
When we talk about women through the lens of media (media is not a monolithic entity) which could 
be films, television, music videos, modelling, etc, the picture that mostly comes in our mind is the 
demeaning, mortifying and debasing position where she is actually shown as the one who is emaciated, 
sexily clad, meek with a belief that disgruntled women fall prey to media. Women are sexualized and 
beguiled in media just to gather public interest or eroticism.  
 
Negative Portrayal of Women through Media: 

Television and Films: Television and films are representing women as the ones who do not have their 
own brains and valour. The women who are homemakers, docile, religious, who believes in sacrifices etc 
are iconized as ideal women and are considered to be true replica of Indian women hood. There is 
credence that Indian women should possess all these characters and be role models for the coming 
generation. Mainly, her functions have been relegated to the household chores only. She is portrayed as 
an ideal homemaker with no voice and stand of her own. In cases where she is shown to have taken 
decision making power, it is not taken in good spirit by the society because decision making power is 
only with the husband of hers and not with the females.  At the same time electronic media are also 
depicting woman as involved in gossips, having pre marital or extra marital relations, wearing heavy 
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golden and diamond jewellery, spending time in family feuds and grudges, elegant make ups, sexily 
dressed etc, to name a few. It seems that, seeing this, there is always a feeling that women are just meant 
to do all this stuff and they do not have to offer on the cerebral and brain side. Rather, it is portrayed 
that the women who are educated and are using their mental power are a blight and thorn in the flesh 
to the patriarchal system which is thoroughly imbibed, ingrained and ubiquitous in our society since 
ages. Additionally, as far as the advertisements are concerned, it also doesn’t present a very rosy picture 
and women here are also doing everything but intellect and education. She is doing all household chores 
like washing clothes and utensils, mopping floor, preparing food etc. Even if she is enduring and in 
agony, she will be shown as busy with doing all household chores and totally neglecting and ignoring 
herself. Apart from this, women are also shown in the advertisements, where they are not required. For 
example, if it is an advertisement of cement, cigarette or alcohol which are totally masculine in nature, 
sexily clad women would be shown along with the man to elevate and lift up eroticism. People do not 
see the eminence and renown of the product but they see the exquisiteness of the lady who is mulled 
over as a sex symbol. What are we trying to portray out of this? Doesn’t she has any brain power to 
offer? Is she just a sex symbol to make man gleeful?  
 
Print Media: Print media, which is one of the most important media and is circulated far and wide in 
the country finds very little columns relating to issues of women. Columns in newspapers are filled with 
gossips, news relating to film actresses and film actors, crimes, scandals, love affairs, break ups etc. It is a 
matter of shame and discomfiture that women who constitute nearly half of the population, her 
anguishes and torments are totally overlooked and are not paid heed to.  
 
Music Videos: The scenario of women being objectified and treated as sex symbol is not different in 
cases of music videos. The way they are undressed, the way they speak and dance are beyond description 
and too awful for words. After seeing it, the image that is formed reinforces and fortifies the statement 
that women are there just to gratify men and make them contented and happy. 
 
Thus, it is seen from the above points that media is reflecting a negative picture of the women and is 
portraying woman as just a sex symbol, born to electrify and astound men.  Intellect and brain power 
has been considered the prerogative of men. The question here is-Is media just reflecting and portraying 
a negative picture of the women or has it also played a positive role in emancipating, ameliorating and 
remodelling the position of the women? The answer to this probably is ‘yes’. Of late it is seen that things 
have changed and they have changed for the better. It was a ludicrous fact that the society which is so 
male domineering and male overbearing, where since ages women had been browbeaten, cowed, 
oppressed and subjugated, one day women would lead the show and would domineer it and make their 
presence feel.  Now this is a reality and all this is very much depicted in our television shows, movies, 
advertisements and other media. 
 
Positive Portrayal of Women through Media: Presently, women are seeing fighting legal battles in 
order to claim and assert their rights, success stories of women who have been in very susceptible and 
deplorable conditions have been highlighted to provide encouragement and back up to the other 
analogous placed women, stories of middle and upper middle class women are highlighted and 
telecasted who fought cases on marginal concerns for bulk of ordinary woman. Gender issues which 
were earlier totally male oriented have now been changed and have also become female oriented. 
Women are seen domineering the show and have become role models for the people in the street. 
Themes of movies and serials have changed and are now utterly spotlighted on women also. Themes of 
advertisements have changed and now instead of male child, one female child is shown. ‘Beti Padao- 
Beti Bachao’ is very much in fads and vogue these days. 
 
Even in the print media, women’s presence in journalism has enhanced and mounted up. It is the 
upshot of transformation in approach and mindset of the people towards working of women in 
professional area, upgrading in education and official policy. When we talk about the print media, we 
now find separate women columns focussing on issues relating to women which were niggardly and 
measly earlier. Media has focussed on assorted quandaries faced by women, it has also given liberty and 
independence to women to talk about and claim their rights. Media is also showing the stories of 
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women who have attained top most positions and who are very striving, pushy and career oriented. 
Thus, providing encouragement and motivation to other ordinary women of the society.  Additionally,  
every now and then, we find columns dealing with rapes, dowry related issues including dowry deaths, 
witch hunting’s, sexual offences, female foeticides, bride burnings, sex related offences etc, to name a 
few. All these are issues relating to women and are there to show that these are the crimes which are 
most horrendous, most horrific and most ghastly committed on this fairer and weaker sex. All this is 
creating empathies and compassion towards women and are helpful in changing the mindset of the 
society. Last but not the least, media along with the text messages sent from mobile phones (new form 
of media) has played a very pivotal and crucial role in shaping particular cases and delivering justice to 
the bereaved families of ill fated women like Jessica Lal, Nirbhaya etc.  How can one forget  and stop 
thinking about horrendous cases of Nirbhaya ( where a 23 years old woman was brutally gang  raped by 
six people in the moving bus. They had used blunt object (iron rod) for penetration which ultimately 
resulted in her death) and Jessica Lal( where a woman on refusing to serve alcohal was shot dead by the 
son of an influential and affluent person)? These are those cases where innocent people are tormented 
and persecuted for no blemish and slip up on their part.   It was only due to the positive coverage by the 
media in Nirbhaya’s case that pressure was built and justice was delivered to the aggrieved and 
distressed families. The case led to the revamping and assortments of amendments were made in the 
Criminal law, all for the betterment of the women. 
 
Above mentioned are some of the positive facades of media which people fail to take notice of. Most of 
the studies are depicting negative portrayal of women through media and are overlooking the positive 
facets of it. It is not that media has always depicted the negative side, it has also played a positive role 
for the amelioration and perking up the position of the women. Though, now media is playing a positive 
role in describing the image of the women, but to say that it has in Toto achieved this objective, would 
be negating the truth. 
 
Conclusion: The Indian society is and has already been the patriarchal society where men are born and 
are told to domineer and subjugate women since ages. In all fields, including media, men have played a 
dominating role. Media doesn’t constitute an exemption to this. Women are just seen as sex symbols to 
raise eroticism, they are the ones who just know gossiping, who does make up etc to be a magnet and 
catch the fancy of men. The reality is women in spite of their astuteness, acumen and calibre are made 
to suffer ignoble and dastardly hardships. Although now things have changed and media is also 
reflecting positive picture of the women, as already stated, but much needs to be done on this staid and 
demurred issue. The need of the hour is to empower women through education and to instil and infuse 
in them that there is no bigotry between men and women. We conceit and brag of equality as is also 
provided under the constitution of India under Article 14, but this should also be reflected in society and 
should not remain in black and white. Equality between men and women is an integral part of 
democratization. In spite of the fact that women have all the calibre and intellect they are not brought 
in the forefront and play a secondary role which is depicted in various forms of media. Gender 
sensitization is also the need of the hour and more wakefulness is required which could also be through 
conferences, seminars and workshops etc. Last but not the least, the attitude and mindset of the people 
in general needs a change in the positive direction and they should feel it from the core of their heart 
that there is no disparity between males and females and both are at par. Above all, it is the woman 
herself who has to make a place and mark for herself and needs to break all those bondages and shackles 
in which she is presently engulfed in. Why should she allow objectifying herself? Why she should be 
made just a sex symbol? How is masculinity different from feminity? Doesn’t she has the capacity and 
ability to demonstrate intelligence and aptitude as men are demonstrating and indicating? These are the 
questions which need to be pondered, brood over and require immediate responses.   
 
References: 
 
1. Abraham, Amrita. “Asian Women Journalists Take Stock”. Economic and Political Weekly 23(32) 

(1998): 1616 
2. Gautam, Rishika Kumar & Sonalee Nargunde “ The Delhi Gang Rape: The Role of Media in Justice” 

International Journal of Research, vol 1(8) (2014): 872 



English Studies International Research Journal Volume 6  Issue  1                               ISSN 2347 – 3479 

 

 
Journal Published by IMRF Journals | July (2018) Edition                                                        |    46 

3. J Prabhash. “ Mediated Rights: Media, Women and Human Rights in India”. The Indian Journal of 
Political Science, 66(1) 2005: 60-64 

4. Longjam, Meena Devi. “Empowering Women through Alternative Media-International Conference 
on Interplay of Economics, Politics and Society for Inclusive Growth” at 2-3 

5. Potowary, Himashree. “Portrayal of Women in Indian Mass Media: An Investigation” Journal of 
Education & Social Policy, Vol (1) No. 1( 2014):  84-90 

6. Retrieved from http://criticalmediaproject.org/cml/topicbackground/gender/ accessed on June 11
th

, 
2018 

7. Retrieved fromhttp://www.bellbajao.org/portrayal-of-women-in-indian-mediaaccessed on June 
10th, 2018 

8. Sarnavka, Sanya “ Using the Master’s Tools: Feminism, Media and Ending Violence against 
Women” Gender and Development 11(1) (2003) :91 

9. Sarwar, Beena. “Media Matters” India International Centre Quarterly. 35(3-4) (2009): 185 
 
 
 

*** 
  


