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Abstract: 
Pradesh in 1999. The main aim of Rythu Bazaar is to help farmers bring and sell their produce directly to 
consumers without the involvement of middlemen. Andhra Pradesh is the second largest producer of 
fruits, vegetables and flowers in the country but the farmers do not really benefit as the marketing 
system for fruits and vegetables is mostly in the hands of middlemen. Middlemen exist at various levels 
between the farmer and the consumer and exploit through malpractices in weighing, handling and 

estimated loss in handling of vegetables in the traditional channel of marketing is about 30 to 35 per 
cent. Rythu Bazaars were established to address these issues. Against this backdrop, this research 
attempts to look at the various parameters where the farmers have got benefitted since operating from 
Eluru rythu bazaar.  
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Introduction: Direct marketing is a long felt need of the farmers and consumers of the country as it 
goes a long way in ensuring higher remuneration to the farmers and meeting the satisfaction level of the 
consumers through direct sale of the agricultural commodity by the farmers to the consumer at 
affordable prices. Direct marketing of agricultural produce helps in complete elimination of middle men 
and commission agents who charge high level of commission fee from the agriculturists/farmers coming 
to the market yards for selling their produce and then artificially inflate the retail prices. The following 
are the objectives of the Rythu Bazars: 

 To ensure remunerative prices to the farmers and provide fresh vegetables to consumers at 
reasonable rates fixed every day.  

 To facilitate prompt realization of sale proceeds to farmers without any deductions, Curb 
malpractices in weighments  provide vegetables with correct weighments to consumers.To provide 
direct interface between farmers and consumers  eliminating intermediaries in trade. 

 
Objectives of the Study: Keeping in view of above mentioned facts, the following are the objectives of 
this study:  

 To study the operations of Rythu Bazaars.  

 Identify the facilities provided to the farmers for doing business at Rythu Bazaars and to find if they 
have benefitted from those facilities.  

 To offer suitable suggestions to farmers and concerned authorities.  
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Scope of the Study: The  study  covers  the  farmers  operating  from  Rythu  Bazaars,  and  the  
consumers  who  purchase their vegetables from these markets. This research is limited to the study of 

 
 
Sources of Data: To complete this study the researcher used two types of resources like primary data 
and secondary data. 
 
Primary Data Source: There are several methods of collecting primary data. Questionnaire is one of 
the methods which are used to collect primary data and it is popular. Before collecting primary data, 
questioners were pretested and have made adjustments according to the result by the researcher. In this 
study, the researcher used questioner to collect primary data. Primary was collected from sample 
farmers who are selling their products in Rythu Bazar. The questionnaire tried to assess the satisfaction 
level of farmers, using open ended questions and closed ended questions were used.   
 
Secondary Data Source: Secondary data means data that are already available i.e. they refer to the data 
which have already been collected and analyzed by someone else. Secondary data was obtained from 
different sources like the text books, journals, rythu bazar records, reports, and various websites.  

 

Table 1: Are you a Farmer or Trader ? 

S No. Factors 
No. of 

respondents 
percentage 

1 Farmer 18 72% 

2 Trader 7 28% 

Total  25 100% 

 
Source:  Structured Questionnaire 

 
Table no:1 Explains that the statement whether the seller is a Farmer or a Trader, 

 Out of 25 responses we have found that 18, i.e. 72% are Farmers and 7 sellers i.e. 28% are Traders. 
 

Table 2: Do you have own Land ? 

S No. Factors No. of respondents Percentage 

1 Own land 19 76% 

2 Leased land 6 24% 

Tol  25 100% 

Source: Structured Questionnaire 
 
Table no 2 explains that seller owns his land or got lease. 

 Out of 25 responses 19 sellers i.e. 76% owns lands and 6 sellers i.e.24% gets their lands leased. 
 
Major Findings of the Study: 

 After gone through various factors which were discussed in previous chapters, the researcher found 
the following findings:  

 In Rythu Bazar, majority of vendors are farmers as well as female. 

 Majority of respondents farming vegetables in leased land. Among total half of are male farmers and 
they are farming in their own land and remaining in leased land, whereas, majority of female farmers 
farming in leased land. 

 Table 3 reflects the status of farmers in rural areas. Out of 67 respondents 55 per cent have no land 
remaining 45 per cent have land. But here one notable point is among 45 respondents more than 66 
per cent have less than one acre, no one have more than five acres.  

 More than 30 per cent respondents have no transport facility. 

 Majority of respondents were using auto transport 

 About 93 per cent of respondents feel that transport charges are not cheaper. 

 About 20 per cent respondents felt that timings are not convenient. 
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 About 22 per cent respondents felt that prices announced by officer were not fair. 

 17 per cent are responded that there is no change in their life after joined in rythu bazaar. 

 30 per cent have less than four thousand income per month.  

 More than 31 per cent opined that they not receiving reasonable prices to their products.  

 30 per cent of respondents said that there is no surety on earnings per month. So they are confused 
in taking loans. 

 12 per cent were not benefited with cash transactions. 

 Among all forty per cent not satisfied with their profits.  

 67 per cent farmers faced huge problems due to change of location every day.  

 Almost all the respondents seeking storage facility in rythu bazar 

 About 23 per cent of farmers have no good opinion on estate officer.   

 Majority of respondents faced problems from customers towards tender.  

 5 per cent of respondents expect government support.   

 Wash room facilities are very bad. 

 Banks are not willing to provide any loan to farmers who are in rythu bazar.  

 Vendors are not willing to open their shops in Sundays.  

 They are facing lot of problems while power off in the nights.  
 
Suggestions and Conclusions of the Study:  Based on the findings, the following are the suggestions 
of the study:  

 It is suggested that, many of the respondents farming vegetables in leased, so Government provide 
loans on leased lands, as well as own lands on cheaper rate of interest.  

 There could also be attempt of fixation of prices on the basis of quality and grades. Adequate 
measures and facilities could be arranged by the administration in this regard to identify the farmers 

sold at a premium prices to the quality conscious consumers. 

 The major reasons why consumers preferred to shop at the Rythu Bazars are quality, freshness, and 
price. Therefore, the Agricultural Director, Marketing,  West Godavari may highlight these strong 
points and publicize them to attract more consumers. 

 Farmers can be sensitized on the need to maintain cleanliness and dispose garbage properly, the 
absence of which de-motivates consumers from visiting the Bazaar. These should be very strictly 
monitored and looked upon. 

 Government may allot lands to landless poor, so they can stand their own legs. 

 Now-a-days, auto transport is very high and dangerous, so government may provide bus facility, so 
they can transport their products cheap and safety. Actually they have the facility earlier, but recently 
it was removed. 

 Night timings also may extend half-hour. 

 Now they have two rupees margin, it may not sufficient to sustain in the market, why because they 

rupees margin to three rupees.  

 Lottery system for allocation of shops on daily basis is creating so many problems because of shifting 
of remained vegetables. So, it may change from daily basis to weekly basis. 

 Concerned authorities may provide storage facility, so that they can save money as well as vegetables. 
The researchers also feel it is basic need. 

 India is a democratic country and also government have responsibility of protecting minority people 
traditions also. Here many farmers who are vending their vegetables in rythu bazar are not willing to 
work on Sundays. So researcher suggests to concerned authorities change the Sunday as a holiday.   

 Apart from money, health is also very important to every human life. So improve the sanitation and 
wash room facilities.    

 Drinking water is basic need of human being. So, provide drinking water facility in rythu bazar.  

 Power is essential for vendors and customers in the nights, so provide generator facility to overcome 
problems which are arise in power-cuts. 

 Construct permanent buildings in the place of temporary roofs. 
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