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ABSTRACT Women entrepreneurship is relatively a recent phenomenon which came into prominence 
in late the 1970s. Due to the spread of education, favorable government policies towards development of 
women, entrepreneurship awareness and new kind of avenues, more and more women are venturing as 
entrepreneurs in all kinds of business, economic and other useful activities. Women entrepreneurship in 
India has come a long way from papads and pickles to engineering and electronics. Nowadays elite 
women in cities are making a mark in non-conventional fields such as consultancy, garment exporting 
interior designing, textile printing, food processing chemicals, pharmaceuticals etc. There were 3 lakh 
women entrepreneurs in India sharing only 11.2 per cent of total entrepreneurs in 1995-96. In case of 
small-scale industries nearly 8 per cent are run exclusively by women entrepreneurs. 
Women with adequate education and professional qualification and a majority of them live in cities. 
Such women entrepreneurs are engaged in medium and large industrial units and non-traditional 
establishments. They are not confined to commercial activities but venture into fields such as 
electronics, engineering and services. This class of entrepreneurs is endowed with high drive, creativity 
and innovation for taking on the challenging role of entrepreneurship. Women are now more cognizant 
about their existence, roles and rights. Women entrepreneurs are those who explore new paths of 
economic involvement and contribution. Women entrepreneurs have been making a significant impact 
in all segments of the economy. The areas chosen by women are retail trade, restaurants and hotels, 
education, cultural, cleaning, insurance and manufacturing. 
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Introduction : Entrepreneurship refers to the act of setting up a new business or reviving an existing 
business so as to take advantages from new opportunities. An entrepreneur is a person who starts an 
enterprise. He searches for change and responds to it. A number of definitions have been given of an 
entrepreneur- The economists view him as a fourth factor of production along with land labor and 
capital. The sociologists feel that certain communities and cultures promote entrepreneurship like for 
example in India we say that Gujaratis and Sindhis are very enterprising. Still others feel that 
entrepreneurs are innovators who come up with new ideas for products, markets or techniques. Thus, 
entrepreneurs shape the economy by creating new wealth and new jobs and by inventing new products 
and services. However, an insight study reveals that it is not about making money, having the greatest 
ideas, knowing the best sales pitch, applying the best marketing strategy. It is in reality an attitude to 
create something new and an activity which creates value in the entire social eco-system. It is the psyche 
makeup of a person. It is a state of mind, which develops naturally, based on his/ her surrounding and 
experiences, which makes him/ her think about life and career in a given way. Entrepreneurship has 
been a male-dominated phenomenon from the very early age, but time has changed the situation and 
brought women as today's most memorable and inspirational entrepreneurs.  
 
The concept of women Entrepreneurship: Both the developed and under-developed countries 
believe that industrialization is the only answer to a disrupted economy. In our country it is very 



 
Business Sciences International Research Journal Volume 8 Issue 1                                ISSN 2321 - 3191 

 

 
IMRF Biannual Peer Reviewed (Refereed) International Journal | SE Impact Factor 2.75            |    153 
 

difficult to change it into a fully developed country because we have vast population growth. To 
industrialize such a vast country
will not do so. 
 
Objectives of the study: Keeping in view of above mentioned facts the following are the objectives of 
the Study: 

 To Promote First Generation Businessman and Industrialists 

 To Create Awareness about Availability of the Resources 

 To Promote Small, Cottage & Local Industries 

 To Encourage Self Employment Tendencies 

 To Provide Knowledge about Government Plans and Programmes 

 To Make a Successful Entrepreneur 

 To Provide Training to Operate Business 

 To Remove Doubts of Entrepreneurs, Give Solutions and Suggest Remedies of Problems 
 
Methodology of the study: This study mainly based on the secondary data which is collected through 
various text books, journals and website. 
 
Government initiatives for development of Women Entrepreneurship: At present, the 
Government of India has over 27 schemes for women operated by different departments and ministries. 
Some of these are:  

 Integrated Rural Development Programme (IRDP)  

 Khadi And Village Industries Commission (KVIC) 

 Training of Rural Youth for Self-  

 Entrepreneurial Development programme (EDPs) Management Development programmes  

  

 Marketing of Non-Farm Products of Rural Women (MAHIMA) Assistance to Rural Women in Non-
Farm Development (ARWIND) schemes  

 Trade Related Entrepreneurship Assistance and Development (TREAD)  

 

MahilaVikasNidhi  

 Micro Credit Scheme  

  

 Micro & Small Enterprises Cluster Development Programmes (MSE-CDP).  

  

 Rajiv Gandhi MahilaVikasPariyojana (RGMVP)  

 Priyadarshini Project- A programme for Rural Women 

  Empowerment and Livelihood in Mid Gangetic Plains  

 NABARD- KfW-SEWA Bank project.  
 
Exhibitions for women, under promotional package for Micro & Small enterprises approved by CCEA 
under marketing support  
The efforts of government and its different agencies are ably supplemented by NGOs that are playing an 
equally important role in facilitating women empowerment. Despite concerted efforts of governments 
and NGOs there are certain gaps. Of course we have come a long way in empowering women yet the 
future journey is difficult and demanding. 
Suggestions To Increase Women Entrepreneurship In India: The elimination of obstacles for 
women entrepreneurship requires a major change in traditional attitudes and mindsets of people in 
society rather than being limited to only creation of opportunities for women. Hence, it is imperative to 
design programmes that will address to attitudinal changes, training, supportive services. The basic 
requirement in development of women entrepreneurship is to make aware the women regarding her 
existence, her unique identity and her contribution towards the economic growth and development of 
country. The basic instinct of entrepreneurship should be tried to be reaped into the minds of the 
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women from their childhood. This could be achieved by carefully designing the curriculum that will 
impart the basic knowledge along with its practical implication regarding management (financial, legal 
etc.) of an enterprise. Here are some suggestions to increase the role of women entrepreneurs:-  
Infrastructure : Infrastructure set up plays a vital role for any enterprise. Government can set some 
priorities for women entrepreneurs for allocation of industrial plots, sheds and other amenities. 
However, precautionary measures should be undertaken to avoid the misuse of such facility by the men 
in the name of the women. 
Personality Development: Attempts should be there to enhance the standards of education of women 
in general as well making effective provisions for their training, practical experience and personality 
development programmes, to improvise their over-all personality standards.  
Self help groups of women entrepreneurs: Self help groups of women entrepreneurs an mobilize 
resources and pool capital funds to help the women in the field of industry, trade and commerce.  
Business Development Training Programs: It includes basic day-to-day management training like 
how to keep track of accounts, handle taxes and understand compliance rules and regulations. They can 
also focus on strategy and the long-range success of a business from writing a business plan to targeting 
specific markets, along with product innovation within business clusters and incubators.  
Access to Finance Programs: Efforts to facilitate access to finance for women entrepreneurs typically 
encompass initiatives that reform restrictive bank and regulatory policies. Such reforms accept less 

also help financial institutions develop innovative loan and savings products for female entrepreneurs. 
To establish all India forums to discuss the problems, grievances, issues, and filing complaints against 
constraints or shortcomings towards the economic progress path of women entrepreneurs and giving 
suitable decisions.  
 
Conclusion: It can be said that today we are in a better position wherein women participation in the 
field of entrepreneurship is increasing at a considerable rate. Efforts are being taken at the economy as 
brought promise of equality of opportunity in all spheres to the Indian women and laws guaranteed 
equal rights of participation in political process and equal opportunities and rights in education and 
employment were enacted. But unfortunately, the government sponsored development activities have 
benefited only a small section of women i.e. the urban middle class women. Women sector occupies 
nearly 45% of the Indian population. At this juncture, effective steps are needed to provide 
entrepreneurial awareness, orientation and skill development programs to women. The role of Women 
entrepreneur in economic development is also being recognized and steps are being taken to promote 
women entrepreneurship. Resurgence of entrepreneurship is the need of the hour emphasizing on 
educating women strata of population, spreading awareness and consciousness amongst women to 
outshine in the enterprise field, making them realize their strengths, and important position in the 
society and the great contribution they can make for their industry as well as the entire economy. 
Women entrepreneurship must be molded properly with entrepreneurial traits and skills to meet the 
changes in trends, challenges global markets and also be competent enough to sustain and strive for 
excellence in the entrepreneurial arena. If every citizen works with such an attitude towards respecting 
the important position occupied by women in society and understanding their vital role in the modern 
business field too, then very soon we can pre-estimate our chances of out beating our own conservative 
and rigid thought process which is the biggest barrier in our cou
viewed that a smart woman can pick up a job any day, but if she becomes an entrepreneur she can 
provide a livelihood to 10 more women at least..!! Highly educated, technically sound and professionally 
qualified women should be encouraged for managing their own business, rather than dependent on 
wage employment outlets. The unexplored talents of young women can be identified, trained and used 
for various types of industries to increase the productivity in the industrial sector. 
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